Video Information
Fill out all required information below. The in time and out time are the times in the video at which the shot occurs, NOT the total length.
	Link to Video
	

	Cutaways

	1 roller coaster launch
	14.9s
	00:10
	00:24

	2 roller coaster in motion
	11.2s
	00:24
	00:36

	3 wooden rollercoaster track
	11.8s
	00:36
	00:48

	4 riders on wooden rollercoaster 
	16s 
	00:48
	01:04

	5 water fountain in park square
	4.4s
	01:04
	01:08

	6 go kart track and ferris wheel
	3.4s
	01:08
	01:12

	7 guests on drop ride
	5.3s
	01:12
	01:17

	8 pan across kiddie park rides
	6.1s
	01:17
	01:23

	9 pan from seating to ferris wheel to gokarts
	5.6s
	01:23
	01:28

	10 french fry stand
	3.9s
	01:28
	01:32

	11 funnel cake stand
	2.2s
	01:32
	01:35

	12 Basketball arcade games
	5.0s
	01:35
	01:40 

	13 skee ball arcade games
	8.0s
	01:40
	01:48

	14 spinning carousel
	12.8s
	01:48
	2:01

	15 1950s style street performance
	13.6s
	2:01
	2:15


Interview Information
Fill out all information below. Make sure you transcribe every single word the interviewee says under Transcription. NOTE: TRT means Total Running Time, or the total amount of time that the sound bite lasts.
	Interview #1
	

	Name
	 Jesenia Edwards

	Title
	 MaximalistPR Founder, SkyQuest Park Spokesperson

	Sound Bite #1
	

	TRT
	Transcription

	01:13
	Hi, I’m Jesenia Edwards. I’m the founder of MaximalistPR and I’m the spokesperson for SkyQuest Park as it launches it’s “Step Into The Story” campaign. 
When we say “Step Into The Story,” we’re not just talking about theming or decor; we’re talking about philosophy. SkyQuest Park was built on the belief that stories have power and, whether you’re 5 or 55, stories help us to dream connect and feel something real and that’s been true for SkyQuest Park since the very beginning when Alex Porter began to sketch the initial concept out for SkyQuest Park by hand.
This campaign is about honoring that legacy while inviting a new generation of guests to join in and find something new. We tried to reimagine the park through that lens, so every detail that you’ll find here is intentional from the names of the communities and neighborhoods in the park to the way, a character might interact with you or the way you interact with it. All of it was built to make you feel like you are part of the story and that’s exactly true. You are. You are the core of your own story hence the “Step Into The Story” new tagline.

	Sound Bite #2
	


	Time
	Transcription

	 1:07
	 SkyQuest blends creative storytelling something even more important, and that’s heart. This park was built by families. It was shaped by community and it’s really meant to be more than just a backdrop for roller coasters. We’re not here chasing spectacle. We’re here to create moments that feel personal, that feel familiar, and feel like somewhere you belong, somewhere where you want to come back to, something that just feels human and personal to each and every park goer.
Every zone in the park reflects that so whether you’re stepping into an original fantasy world or pausing for a quick moment at one of our overlooks, it’s all about creating quick connection and that’s what makes SkyQuest different. We’re not here to be the biggest; we’re here to be the most thoughtful. Every guest is part of the story here and our guests aren’t just observers. They really are part of something that’s bigger than themselves and that feeling is one that we are proud to say stays with you even after you leave the park and it actually makes you want to come back as well.



